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Our difference sets us apart

A blank page You ve Just seen one.
That’s what we began with in 1957
 when we were created to offer choice in

/ _,,»'deS|g ed ourh aIth deliv rysennc sand SO tlons

healthcare as an engine of excellence. from/the ground up Thi
Now, as then, we don’t want to do things /) e
the way, they have always been done or :
/,/accept the status quo just because it’s / ,, t plack
establlshed SO every day we fill in that _,,f_,,ff"help;{ them to |ve healt ier I|festy S. ‘We are able /
/ tod th|s because we reinvest o surplus to |mprO\/e
blank page Wlth OUF conceptlon of an / / our faC|I|t|es adopt th Iatest te noIogles and prowd
ideal health and wellbeing service. The pubnc hea
reallty that we have brought to life is Y
/founded in difference to maximise oy
'/ p03|t|ve |mpact / |
As the UKs Iargest healthcare social enterpnse we
/ensure that all of our activities reflect our ethos of /
upholdung values and taking actions that will beneflt the
communities we serve, and wider society. In 2007, we experts prow '
set dut a bold new vision of ‘joined-up health’. To reerct

this, Nuffield Hospitals, Nuffield Proactive HeaIth and / 3/1/ hbspital
Cannons became Nuffield Health. Our long-term goal is’
to evolve into the Nuffield Health and Wellbeing System

/" afully functioning and nationally-accessible affordable

health programme which seamlessly connects our focus / though greater than ever, r
and activities: prevent, assess, treat heafth as it should be.
////
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means challenging traditional approaches
to healthcare provision and harnessing
breakthroughs in technology to satisfy the
demands of the modern health consumer.
We maintain an unrelenting desire to stay
abreast of social, commercial, economic
and cultural developments to deliver
change for the better to the people and
the communities that we serve. All of our
property, assets and profits are dedicated
to helping our patients and customers, and
Improving society. This is our difference.




A marked difference

~ Our research reveals that more than
75% of our members who have a -
Health MOT achieve a measurable
iImprovement in their health.
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BE SUPPORTED
THROUGH LONG-
TERM HEALTH
PROBLEMS

12-week " |
programme S ADDRESS
to manage g YOUR
diabetes 4 . IMMEDIATE
through ’ HEALTH
,,,f*You have I|fe and health ) exercise and PREELEE
gOaIS We have Ilfe and / Over 2,000 Holistic approach | g2 39 medical

hea|th So|ut|ons ‘ur / Physiotherapist

to weight loss | centres
/ /  partners, enabling , surgery, offering a offering a
/ you to book an range of services full range of
Corporate We”belng Ser\ﬂces / appointment tailored to support health and
/ anywhere in your long-term wellbein
f|tness and weIIbelng oentres /) the UK goals | sorvices

~ Nuffield HealthScore™, and =~

' state-of-the-art hospitals and
medical centres WI|| glve you
all the support you need

/every Step Of the Way /

Y
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Personalised
approach to
cancer care
providing support

through every
stage of treatment

UNDERSTAND
YOUR HEALTH

Free 12-point
Health MOT to
give an insight

into your
current state
of health |

| |
|
- LOOK GOOD | |
~ AND FEEL | |
ThIS way up = ‘

360° Health
Assessments to

Almost 500

personal i i
( iv tail

trainers to a?ssgsasrcritir?c E:

y support and every area of your
/ motivate ’ u .

health and lifestyle

196 corporate
fitness and
wellbeing centres
for employees to
manage their
health and
wellbeing
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65 fitness

and wellbeing
centres open to
the public

31 hospitals
with more than
6,000 trusted
consultants
offering 1,500
different
treatments

Rapid test
results service
for a quicker
diagnosis

TAKE ACTION
TO MAINTAIN
YOUR
WELLBEING

Free monthly
Meet Our Experts
events to find

out more on key
health issues

Tailored
Weight
Management
Programme
delivered by
an expert
physiologist

S

Our nutritional
management
team will work
with you to
develop a diet
and lifestyle plan
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Independent

We have no shareholders, so we are not
constrained by the need to deliver profits and
dividends. As a result, any surplus we have is
fully reinvested in the expansion of our services
In pursuit of our charitable aims. We sit beyond
politics, permitting us to remain fully focused on
our mission, irrespective of the party in power.
Our independence also allows us to take a
long-term strategic view, which is critical to

the delivery of today’s healthcare informed by
tomorrow’s needs. This means developing
solutions that will enable our customers to
achieve their life goals and motivate them

to think about their healthcare requirements.
Independence breeds innovation; and innovation
transforms the healthcare landscape, for the
better, for everyone.
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The government recommends
we do 150 minutes each week
of moderate physical activity.
The average person does 21.
Question: so how do we bridge
the gap? Answer: motivation.

Our national network
of fitness and

wellbeing centres,

and expert staff, help
people to get fired-up
about their health. In
the workplace, our
corporate wellbeing
centres make it as easy
as possible to step from
work into health. Our
Nuffield HealthScore™
solution helps people
set goals and track
personal progress

to really give them
something to aim for.

Motivating obese
people to be
moderately active
would save the

NHS at least £360
million annually on
hospitalisations.
Insights such as
these are why we
believe that inspiring
people to get fit is the
key to preventative
healthcare. We’re
building different
bridges.




Being passionate about something means trying
that little bit harder and pushing yourself that little
bit further, without expecting anything in return.
At Nuffield Health, we believe we have the best
people in the healthcare business - doctors,
matrons, nurses, consultants, leaders, personal
trainers, nutritional therapists, physiologists,
physiotherapists, everyone. Their passion to
achieve and maintain excellence, and go beyond
the expected to deliver health as it should be, Is
palpable. You can feel it in our hospitals, be part
of it in our corporate wellbeing programmes, and
take advantage of it in our fithess and wellbeing
centres. In a 2012 survey of more than 30,000
hospital patients, 98% of respondents rated the
care they had received as ‘excellent’ or ‘very
good'. It will be passion that propels us to find
that missing 2%.
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provide the best

In the Nuffield Health Consultant
Opinion Survey 2012, more than two-
thirds of consultants prefer treating
patients at Nuffield Health compared
to our competitors, an increase of
13% on 2011. 78% also said that
the staff at our hospitals made them
want to work for Nuffield Health.

We attract the best people and their
skill, commitment and passion make
a difference to our patients and
customers at every point that they
interact with us.
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HEREFORD HERTFORD IPSWICH LEATHERHEAD

Nuffield Health is only 60 minutes away from two thirds

LETCHWORTH GARDEN CITY LIVERPOOL

WOKING WOLVERHAMPTON WORCESTER YEOVIL

of the population. It’s time for a different quality of care.
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use we are a social enterprise, we
are different in tangible ways. This gives
us a competitive advantage that we can
translate into better quality outcomes. It
means we can always put patient care
before commercial gain - we don’t need
to generate profit for venture capitalists.
Our difference is evident in the way we
put people first and put in the time to
care. The health and happiness of our
customers and their families occupies
Sg‘thoughts night and day. We work
them to help them take control of

)eir lives. They are the heart of us.




Ahead of
your curve

Innovation isn’t innovation unless you’re creating
value for people. To support that aim you
need to build an environment that encourages
the generation, execution and dissemination of
new ideas. If you don’t create value, ideas won'’t
spread. Innovation transforms organisations
and their culture, and that concept permeates
everything we do at Nuffield Health. Not in a
shiny, emperor’s new clothes sense, but in the
conversations we have and the things we do to
create a more seamless, joined-up approach to
healthcare. It’s innovative that we have chosen
to put our patients, customers and members at
the centre of all we do, rather than asking them
to navigate their way around systems and services
that are already in place. Our catalyst for innovation
is a simple question: what do people want from
healthcare? They want to benefit from a doctor
with whom they have a long-term relationship,
and who knows their medical and healthcare history.
They want to be able to see that doctor quickly if
they are unwell. They want to talk to their doctor
about their diet, exercise regime, sleep patterns and
stress levels, and put together an individually-tailored
plan of action to keep them on a healthy path. They
want to have an annual check-up with all the tests
relevant to their age, sex and state of health. They
want easy access, at their workplace or in a leisure
setting, to personal trainers, health mentors,
physiotherapists, nutritionists and others whose
advice and support can help them avoid GP
practices and hospitals. So our innovative goal is to
nurture a partnership model whereby each of us is fully
engaged, informed and immersed in our own
healthcare arc. Every curve is different. They all matter.

Dr. Rubin Minhas, Group Medical and Scientific Director, Nuffield Health




Nuffield Health Way of Caring

As part of our strategy to deliver inspired
healthcare to our patients, we have evolved
the Nuffield Health Way of Caring, a unique,
matron-led initiative within our hospitals. Our
doctors and consultants are the experts in
medical solutions, but our matrons are the
experts in compassionate care. Feedback from
patients regularly includes comments on the
fantastic supervision and support that they
receive in our hospitals. It is our approach and
reputation for care, quality and sensitivity that
transforms our patients’ experience.

| was excited about the Nuffield Health \Way

of Caring as | went into a proféssion that is all
about caring, so this element is very important
to me. Emphasising the matron and nurse-led
role in the delivery of that care is exactly what |
came to Nuffield Health to do. I’d like to be the
matron whose first priority is the patient, and
the matron who is allowed to nurture and
develop her team to provide the best care for
those patients.

Sharon Robinson, Matron, Nuffield Health Tees Hospital
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Last year we treated almost 500,000 hospital patients, worked with
191,000 consumer fitness and wellbeing centre members, and supported
the corporate wellbeing needs of 104,000 members in 1,600 companies.
Some of our 1,500+ different treatments and procedures include:

Alzheimer’s Bipolar affective disorder Crohn’s disease Diabetes Embryo freezing Foot pain Gastric bypass
Hepatology Interventional cardiology Jaw deformity Kidney tumour Laser eye surgery Maxillofacial sur-
gery Neuropathic pain Obesity surgery Pancreatic disease Quinsy Radiotherapy Skull base surgery Thyroid
disorder Urinary tract symptoms Vascular and paediatric surgery Weight management programme X-ray
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Hospitals

In 2012, staff at our 31 hospitals treated almost half a
million patients. To do so to the highest standards of
medical practice, safety and comfort, we invested £29
million in improving and expanding our facilities. We
spent this on hospital refurbishment, equipping more
operating theatres with the best digital technology, and
investing in the latest imaging equipment to help
enhance disease detection to enable earlier treatment
and improved patient outcomes. We strive to do better
what we already do well. By focusing more closely on
the changing needs of consumers, and providing
exceptional local and personalised services, we will
continue to improve the health of the communities

we serve.
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centres across the oountry, 18 of whlch mclude a
~medical centre offenng the serwces of dOctgrs

phy3|otherap|sts nutrltlona1 theraplsts and /

/,/physmloglsts These centres help us to fulfll our ai

/ people ’;o achleve a unda ental
}hat will make heal ) ’






Trust

100% of our
patients said
they trust our
doctors and
nurses.

In 2012,
membership of
our consumer
fitness and

~ wellbeing
centres

~ jumped 57,000 .

- services to

o
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191,000. : *g«

We provide
award-winning
wellbeing |

‘ lbver 1!600 e o
- businesses. '-
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FTSE 188 COMPA MHIES THAT
REFORT OM EMP LOYEE HEALTH
AMD WELLBEING OUTPERFORM
THOSE THAT DO H'T BY 18%.
MUFFIELD HEAL TH WORKS
WITH OUER HALF OF THE FTSE
186 COMPANIES.



Enthusiastic and professional partner

Nuffield Health’s corporate wellbeing affiliation with
Cadbury began in 2008. In 2010, the business was
acquired by Kraft Foods before being split into two
companies in 2012. One of these is Mondelez
International, a global business with a turnover of
$36 billion and a workforce of 6,000 in the UK.

The relationship with Nuffield Health started on

the premise of wanting to improve the health and
wellbeing of the company’s workforce. Working
closely with the Occupational Health Department
on its ‘Fit for Life’ wellbeing programme, the
Nuffield Health Team provides exercise facilities at
two corporate gyms, carries out health checks, and
delivers nutritional information to onsite canteens
and restaurants. As a result, Mondeléz International
has been able to deliver strong results against all of
the pledges it signed up for under the government’s
Public Health Responsibility Deal.

| have been very impressed with the quality

and professionalism of the Nuffield Health Team.
We meet on a monthly basis to discuss the
programme and any forthcoming events. The

Corporate wellbeing at a glance in 2012-2013

We provided award-winning wellbeing
services to over 1,600 businesses

We won 21 new on-site contracts and

two new employee wellbeing consultancy
contracts

We delivered more than 9,000 Health MOTs
The number of employee members rose to
104,000 and top-up members to 15,000
We carried out more than 80,000

Health Assessment sessions

We secured new contracts worth over

£5 million for Health Assessments and
physiotherapy services, which will impact
approximately 16,000 people

More than 3,200 people from 18 different
corporate clients attended our 100

Meet Our Experts events

Continuing difference

Our business is life, and life is defined by
change. This is why we never stop evolving

as an organisation and as a group of people
dedicated to providing expert care. We prepare
for tomorrow, today, enabling us to meet and
anticipate the needs of our patients and
customers. Our joined-up healthcare structure
equips us with a unique and comprehensive
system that permits us to enact our social
enterprise mission: to help people live healthier
lives. We will continue to raise standards, set
benchmarks, pioneer change and lead our
sector in thought and action to make a real and
lasting positive difference. This is our pledge.

[ ]
atmosphere is always lively and good humoured. .
| believe we are fortunate to have found such an ®
enthusiastic and professional partner with whom
to collaborate on behalf of our UK employees. -
Dr. Paul Kanas, UK Company Medical Advisor, - i
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14th January 1957 BUPA establrshes the Nursrng Homes Chantable

y 1982NNHT 251h annrversary 31 hosp|tals |r}/operat|o [ The Tru

/ / )
/ Nuffielc/i/l-lospitats/ /

Nuffreld Nursrng Homes Charltable Trust

Trust (NHCT) to acquwe/bulld communrty hosprtal facmtres to meet the
demands of modern medrcme / /)

Nuffleld Nursmg Homes Trust

1959 NHCT becomes Nuffreld Nursrng Homes Trust (NNHT)
adoptlng BUPA PreS|dent Lord Nutfreld S name 4

1950s the first Nuffretd Hosprta] opens
/1962 the’ first purpose -built hospltal opens Jn Woklng /

" 1963- 66 further hosprtals open in Exeter, Shrewsbury, Hull,
Brrmrngham and Slough a new flagshrp hospltal opens in Londo
1967 the Trust acquwes and modernlses Six drlaprdated nursln
homes and builds seven new ones / / /

1 970s NNHT becomes self suffrment movrng to charglng fi

adopts its own governance arranéements p‘ee from PA"
/
// / / y / / / ‘

/ /
1983'NNHT ¢ /nges its name to Nuffield Hospitals
2005 Sona Pos i | |




& Nuffield Health

40-44 Coombe Road
New Malden

Surrey

KT3 4QF

0300 123 6200
nuffieldhealth.com

ytwitter.com/nuffieldhealth f facebook.com/nuffieldhealth Y[]u Tuhe youtube.com/nuffieldhealthtv

A Registered Charity Number 205533 (England & Wales), a Registered Charity in Scotland Number
SC041793 and a Company Limited by Guarantee Registered in England Number 576970.

This book was imagined and realised by milknosugar. www.milknosugar.com




